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Original branding C. 2001. 

Created by Nic Cowper while Creative Director at Oyster Marketing and Design Ltd.

Original

Display Advertising
Get noticed, create an impression, change an attitude,  
drive a response. We make advertising work harder.

We achieve quality in our affordable homes, designing and building with
aesthetics, sustainability, desirability and longevity all fi rmly in mind.

Wayfarer members share best practice to 
continually improve quality: resident 
involvement at the design stage ensures 
developments meet real needs; we work 
with experienced architects to deliver 
innovative, attractive schemes in a 
collaborative approach; developments are 
designed and built with long-term 
maintenance and management issues at 
the forefront of our thinking. Feedback from 
residents, funders and service users confi rms 
that this is an approach that works.

The majority of our homes are built using 
high quality Modern Methods of 

Construction (MMC), often manufactured 
off site where higher levels of quality control 
can be achieved.

We have a target for 50% of our 
developments to use MMC, exceeding the 
Housing Corporation’s intended requirement 
for all grant funded development to include 
25% MMC. We even exceeded our own 
target in 2006–07 when 57% of our 
developments utilised modern methods.

We aim for all our schemes to achieve the 
‘Secured by Design’ award.

wayfarerpartnership.com
023 8062 8376

QualityCommunityInnovation DeliverySustainability
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Welcome
Homes Contact:Richard Izard

023 8062 8376

richardi@swayhs.org.uk

www.wayfarerpartnership.com

www.wayfarerpartnership.com
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By embracing innovation The Wayfarer Consortium is delivering  
new homes that respond to the needs of residents, the environment  
and the community – a welcome development!

We are committed to five key drivers – 
Innovation, Sustainability, Community, 
Quality and Delivery.

We don’t just build new homes we create 
sustainable communities. Building on our 
successes over the past three years, we are 
continuing to seek opportunities to develop 
homes with an eye on the future.

Drawing on the experience of our partners 
and suppliers, we are constantly looking to 

employ new innovations, enhance 
efficiency and drive up standards.  
To maximize the benefits of our pooled 
experience, we recently entered into 
Framework Agreements with 15 Architects 
and Employer’s Agents for our programme 
of work over the next four years.

On 8  March 2007 Wayfarer will launch the 
Modern Methods of Construction Framework 
Agreement involving private developers and 
14 housing associations. 

wayfarerpartnership.com
023 8062 8376
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Worried about
your HIPs?

Concerned? 

We can take care of everything.

Freephone

0800 592060
www.woodfordstauffer.co.uk

From 1ST JUNE 2007, Government legislation will place
a duty on home-owners who wish to SELL their house to
prepare a Home Information Pack. 

Church Path House  
63a Lynchford Road  
Farnborough  
Hampshire  GU14 6EJ
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One of Wayfarer’s core objectives is to provide sustainable housing, 
which is affordable to run, attractive to live in and which makes a 
positive contribution to the community. 

We reduce the environmental impact of 
our housing through award-winning 
approaches to materials and construction, 
waste and energy management and 
innovative water reclamation. The results 
speak for themselves: to date, more than 
2,000 of our new homes have been assessed 
under the ‘EcoHomes’ methodology, and a 
further 2,500 will be assessed over the next 
3 years through this method and the Code 
for Sustainable Homes.

A Wayfarer member leads a regional 
Sustainable Housing Renewable Energy 
Consortium, which consistently pushes the 

boundaries on sustainable design, build and 
management. They were also awarded ‘The 
Best Integration of Renewable Energy in a 
Community Development’ by The South 
East Sustainable Energy Partnership (SESEP) 
at the Renewable Energy Awards in 2005. 

Based on the expertise within the group 
Wayfarer is developing a sustainable 
development strategy that will 
complement and support the strategies 
of its individual members and ensure that 
best practice is employed through all of 
the group’s developments.

wayfarerpartnership.com
023 8062 8376
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Contact William Healing

01252 375376
or email healingw@woodfordstauffer.co.uk

Buying a house
with a friend?

You may need legal protection!

Let us handle 
the contracts,

• Friendly, fast and 
efficient service

• Online forms available
• A fixed price agreed 

in advance
• Professional advice on 

every aspect of your move

Freephone

0800 592060
www.woodfordstauffer.co.uk

Church Path House  
63a Lynchford Road  
Farnborough  
Hampshire  GU14 6EJ

so you 
can handle 
the rest!
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Starting with the  
positioning statement

Woodford Stauffer are very good lawyers, easy to talk to, offering 
a wide spectrum of work. 

We need our customers to recognise our intangible value as: 
Professional 
Approachable 
Effective.

In order to achieve this our brand essence tells customers those 
things in a non-salesy, calm way.

The brand essence has been carefully written to promote and 
maintain this staus.

New



Redrawn brand mark, careful type development and new colours: June 2017
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2d. Alternative size relationships

When challenged on space or available shape, create size relationships to optimise legibility and explore layout.

Always maintain the relationship between the far right hand arm of the brand mark and the lower counter of the ‘s’, 
as shown.

The default lockup on page xx is set as the minimum size of the brand mark relative to the type. 

Visual guidelines
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tone of voice and point of difference. 

Woodford Stauffer are very good lawyers, easy to talk to, offering a wide spectrum of work. 

We need our customers to recognise our intangible value as: 
Professional 
Approachable 
Effective.

In order to achieve this our brand essence tells customers those things in a non-salesy, calm way.

The brand essence has been carefully written to promote and maintain this staus.

It is essential, therefore, that this strapline is used in public facing communications always, to help us become 
recognised as the approachable centre of excellence in our profession.

1b. Brand essence
We must talk about what we are 
about, as a company.
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2c. Geometry
Safe area
To provide maximum legibility a safe area is set within which no live matter must be placed.

When placing the lockup in a box this is the minimum area allowed.

Boxing up
If the logo must be boxed, simply use the safe area drawn above 
(boxed logos are available as a supplied asset).

The logo benefits from a good deal of space. Use a boxed version on difficult backgrounds only,  
and use the default fixed lockup described on p.08.
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5. Typefaces 

Roboto  
Roboto Slab

Open.  
Modern.  
Traditional.  
Confident.

Almost before we knew it, we had left the 
ground. A shining crescent far beneath the 

flying vessel.

 Contrary to popular belief, Lorem Ipsum is not 
simply random text. It has roots in a piece of 
classical Latin literature from 45 BC, making it over 

2000 years old. Richard McClintock, a Latin professor 
at Hampden-Sydney College in Virginia, looked up 
one of the more obscure Latin words, consectetur, 
from a Lorem Ipsum passage, and going through the 

cites of the word in classical literature, discovered the 
undoubtable source. 

Lorem Ipsum comes from sections 1.10.32 and 1.10.33 
of "de Finibus Bonorum et Malorum" (The Extremes of 
Good and Evil) by Cicero, written in 45 BC. This book is 
a treatise on the theory of ethics, very popular during the 
Renaissance. 

The first line of Lorem Ipsum, "Lorem ipsum dolor sit amet..", comes from a line in section 1.10.32.

I watched the storm, so beautiful  
yet terrific.

Roboto Slab Light
abcdefghijklmnopqrstuvwxyz 

AbCDeFghijkLMnOpqRSTuvWxYz
1234567890

Roboto Slab Bold
abcdefghijklmnopqrstuvwxyz 

ABCdEfGhIjkLmNopqRSTUVWxyz
1234567890

Roboto light
abcdefghijklmnopqrstuvwxyz 

ABCDEFGHIjKLMnOPqRSTUVWXYz
1234567890

Roboto Medium
abcdefghijklmnopqrstuvwxyz 

abcdefghijklMnopqRstuvwxyz
1234567890

Roboto Bold
abcdefghijklmnopqrstuvwxyz 

AbcDEfGHIjkLmNOPqRSTUvwxyz
1234567890



the annexe

Church Path House 
63A Lynchford Road 
Farnborough, Hampshire  
GU14 6EJ

Tel: 01252 375376  
Fax: 01252 375399  
info@woodfordstauffer.co.uk

Find out more  
woodfordstauffer.co.uk

 Verity Stauffer  

Senior Partner
tel: 01252 550 408
staufferv@woodfordstauffer.co.uk

Find out more  
woodfordstauffer.co.uk

Church Path House 
63A Lynchford Road 
Farnborough, Hampshire  
GU14 6EJ 

DX 59563 Farnborough

VaT number 641565048

Tel: 01252 375376  
Fax: 01252 375399  
info@woodfordstauffer.co.uk

Find out more  
woodfordstauffer.co.uk

With compliments

What you need  
to know if you  
are buying or  
selling a house.

Conveyancing 

What you 
need to know 
if you are the 
executor of 
a will.

Wills & probate



Get in touch

Professional services branding,  
advice and support. 
Nic Cowper 01243 2000 62 

hello@yellowbrand.co.uk




